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Braingage

Consumers are now seeking experiences 
that are cerebral in nature, that challenge 
them intellectually to entertain and engage 
with them in unexpected ways.

In a world where services and products are fuelling the convenient lifestyle, 
more and more people are looking for challenges to keep them engaged. 

The past two years have seen a major shift in on-demand economy which 
has transformed the consumption patterns of the Indian consumer. This 
change of consumption behaviour have left consumers with a desire to fulfill 
their cognitive needs in newer ways. 

Megatrends 2019/Braingage/Trend Evolution I 3
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Braingage
Trend Evolution

Preceding trend
Experience Economy [2016]
With sufficient advancements in technology and convenience 
being the status quo, consumers expect the experience of a 
product or service to supercede everything else.

Preceding trend
Inner Engineering [2016]
A new wave of self awareness, consumers are questioning 
everything - including their individual and collective belief 
systems.

Megatrends 2019/Braingage/Trend Evolution I

Spending preferences of consumers on experiences or products in India as 
of February 2018, by generation [source]
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https://www.statista.com/statistics/934228/india-spending-preferences-of-consumers-by-generation/
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Mature Support Ecosystems
Maturity in business models, achieving scale and solving 
critical issues in the last mile delivery have led to the 
proliferation of convenience products and services

Coming of age
The first generation of internet enabled global citizens are 
adults with stable jobs and income, increasing their general 
standard of living fuelled by increased exposure

Preceding trend
Naked [2018]
A culture of information and choice overload has pushed 
consumers towards decluttering their phygital worlds and 
pursue a free state of life, consuming clean - physically, 
digitally, emotionally.

Interruptions and distractions in a typical information worker’s daily 
schedule [source]

The online food ordering business in India is expected to treble in size over 
the next three years to at least $2.5 billion [source]

More than one-in-three American labor force participants (35%) are 
Millennials, making them the largest generation in the U.S. labor force 
[source]

Megatrends 2019/Braingage/Trend Evolution II 5

http://www.technotheory.com/2008/07/information-overload-solutions-from-iorg-forum/
https://www.livemint.com/Companies/NsVFwJMvONZm8qEDJuGoOM/How-Swiggy-became-Indias-fastest-unicorn.html
https://www.pewresearch.org/fact-tank/2018/04/11/millennials-largest-generation-us-labor-force/
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Extra RAM
With the bottom of Maslow’s hierarchy of needs being fulfilled 
at one’s doorsteps, consumers are now able to pursue loftier 
activities in life

Inexpensive technology
Computationally powerful hardware is more affordable than 
ever with stiff competition from Xiaomi, Oppo, Vivo and other 
chinese brands, and AWS on server side letting consumers 
interact with rich media content/social media posts and 
letting content creators experiment

Price of GFLOPS in different years according to Wikipedia, adjusted to 
2013 US dollars [source]

How satisfied – or dissatisfied - are people internationally with the amount 
of leisure time they have [source]

Megatrends 2019/Braingage/Trend Evolution III 6

https://aiimpacts.org/trends-in-the-cost-of-computing/
https://www.gfk.com/global-studies/global-studies-satisfaction-with-amount-of-leisure-time/
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#2
Tweaked Nostalgia
In the global citizens’ mind, the 
origin story is of utmost importance. 
Origin story of a product, brand of 
even themselves, provides a much 
needed anchor in the consumption 
glut of these times.

Braingage
Subtrends

Solo Adventure
Digital ecosystems may have 
propagated solo-isms, and the 
trend continues to go deeper with 
consumers craving the thrill of 
consuming cerebral experiences 
individually as a means to better 
grasp it.

#1

Megatrends 2019/Braingage/Subtrends

[source]
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#1 Solo Adventure

The primary thrill for indulging in solo adventures in the world of 
cerebral fulfillment is a component of the ease-of-access to the 
basic human needs, allowing the mindspace for more higher order 
thinking and self-awareness.

In mannerisms truly inspired by the wave of self imposed 
loneliness propagated by digital social media ecosystems, 
consumers prefer bingeing or going down the rabbit hole 
individually and exchanging notes with peers at a later time. This 
provides a gestation period for grasping these intentionally 
existential queries and promotes a mature conversation in the 
social groups.

[source]

Megatrends 2019/Braingage/Subtrends/Solo Adventure I 8

https://mashable.com/article/binge-watch-tv-shows-alone/
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Megatrends 2019/Braingage/Subtrends/Solo Adventure II

#1 Solo Adventure

001 Sacred Games: Netflix's first 
Hindi original web series, that has 
earned its share of praises and a few 
controversies, has definitely raised 
the standard for Indian shows. 
Viewers binge-watched this thrilling 
crime drama to enjoy the fine mixture 
of expert storytelling and brilliant 
acting, free of illogical censoring. The 
transformation of Mumbai from a city 
to a character is one of biggest USP of 
the show. 

001 002

003

003 Ultimate Frontier 
Outlands: Travel company 
that specialises in facilitating 
tours and treks to remote 
locations in India, Tanzania, 
Nepal and Jordan specifically 
for solo-travellers that desire 
some me-time.

002 Ebong Indrajit is a recent play  
launched in Mumbai that brings with it 
a very refreshing theme- the 
“existential crisis” the youth today is 
facing. It focuses on issues like 
exploring life to find motivation and 
create something exciting. Written by 
the famous dramatist and theatre 
director Badal Sircar.

Braingaging content 
facilitates consumers to 
question their realities and 
ponder in solitude.

9
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#2 Tweaked Nostalgia

The last wave of Millenials have finally come of age, and they’re a 
product of globalization. Self-identifying as global citizens, they 
grew up with increasing intensity of global exposure to social and 
political conversations. But with this globally homogenous lifestyle 
and perspectives, these global citizens have now started looking 
inwards, hoping to find a differentiated way of identifying 
themselves. A ‘back to the roots’ movement, millenials are 
rediscovering their own familial and traditional culture, folklore and 
ideologies with a global lens. However, before these ideologies and 
perspectives are shared among their global peers, they are being 
sifted through for traces of oppressive practices.

[source]

Megatrends 2019/Braingage/Subtrends/New Origins I 10

https://homegrown.co.in/article/803501/heres-my-story-of-being-a-third-culture-kid
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Megatrends 2019/Braingage/Subtrends/New Origins II

#2 Tweaked Nostalgia

005 Gone Kesh: The movie takes the 
concept of Alopecia, a rare medical 
condition where a person starts losing 
their hair to explore the idea and true 
meaning of beauty and femininity. It 
depicts how hair loss steals precious 
years of youth, dwarfs ambition and 
wreaks havoc on the protagonist’s life.

004

005

006 Upping the Aunty: A three-part 
project that combines paintings, street 
style photographs and an adult 
colouring book to explore the iconic 
“South Asian Aunty”; her personal style 
and her unique role in our lives. The 
project is an example of transnational, 
diasporic cultural production that pays 
homage to the fabulousness of aunty 
style and her role in changing, shaping 
and performing social and cultural 
knowledge. Upping the Aunty 
challenges dominant, Eurocentric 
narratives of feminized immigrant and 
diasporic communities, national 
identity, street style and popular 
fashion.

004 Angia is ‘The Indian Bra’, as 
founder Priyanka Desai calls it, is a take 
on an angiya—a garment worn by 
women in ancient India, the mention of 
which is found in Kalidasa's Shakuntala 
and Meghadoot, as also in Urdu and 
Indo-Persian poetry. In its modern 
format, the bra is made of organic 
materials, with India techniques like 
ikat, batik and hand-block prints 
making it a thing of beauty that could 
work as easily for outerwear. Push-up, 
yoga, sports and T-shirt bras make it to 
the collection as well, using Rajasthani 
quilting technique for the underwire 
and the cups as an alternative to the 
metal varieties.

006

Consumers are 
revisiting familiar 
narratives and 
retelling them 
with a fresh, 
global 
perspective.

11
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Megatrends 2019/Braingage/Implementation

Braingage
Implementation

Build conversational 
content for individual 
consumption

Experiences that provide ‘solo’ 
cerebral fulfillment have a strong 
repeat consumption pattern. 
However, consumers may want to 
consume the same experience the 
second time around with their 
peers.

#1

Communicate and 
facilitate everyone’s origin 
story

While behaviours may have 
homogenized across the globe, 
their origins are still unique and 
need to be accounted for, from an 
inclusive lens.

#3

Unexpected partners 

Next time you’re tackling a tough 
challenge, forge partnerships with 
unexpected allies and discover 
serendipitous ways of solving the 
problem.

#2

Avoid over-simplification

People are ready for 
intellectualization and consuming 
complex content. The usual 
scalability equation connected to 
simplification must be revisited.

#4

[source]
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https://www.reddit.com/r/InfrastructurePorn/comments/4nb48z/the_bandraworli_sea_link_an_eightlane/?utm_source=ifttt
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Green Skins

A component of consumer responsibility - environmental, social and 
even financial; The ‘politically correct consumers’ have led to this new 
wave of affordable and displayable sustainability.

Parallely, brands are moving beyond ‘greenwashing’ to leverage social 
and political movements in the society, with just the right amount of 
ethical practices for the exercise to be deemed ‘good’.

Megatrends 2019/Braingage/Trend Evolution I 13
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Green Skins
Trend Evolution

Preceding trend
Makers Economy [2017]
The maker culture is a contemporary culture representing a 
technology-based extension of DIY culture that intersects 
with hacker culture (which is less concerned with physical 
objects as it focuses on software) and revels in the creation of 
new devices as well as tinkering with existing ones.

Preceding trend
Affordable Affluence [2018]
Fuelled by the decrease in the cost of luxury goods and 
experiences in parallel to the increase in the middle income 
along with more Indians rising towards upper middle income 
groups, affluence across the country is projected to grow 
exponentially.

Megatrends 2019/Green Skins/Trend Evolution I

Revenue in the DIY, Garden & Pets segment in eCommerce is expected to 
show an annual growth rate (CAGR 2019-2023) of 17.1%, resulting in a 
market volume of US$1,979m by 2023. [source]

In terms of spending, the two top consumer categories—elite and affluent—
will become the largest combined segment by 2025, accounting for 40% of 
consumption compared with 27% in 2016. Within this segment, the urban 
elite and affluent are fueling most of the growth. [source]
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https://www.statista.com/outlook/357/119/diy-garden-pets/india
https://www.bcg.com/en-in/publications/2017/marketing-sales-globalization-new-indian-changing-consumer.aspx
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Preceding trend
Enhanced Originals [2018]
Consumers are extending the lifespan of their possessions by 
getting them fixed instead of replacing them which is one of 
the most effective green direct actions available.

The Broke Generation
Millennials make up about 5.3 million of the nearly 17 million 
U.S. households that are considered to be living below the 
poverty line in 2016. Comparatively, Generation Xers were at 
the head of 4.2 million and Baby Boomers led 5 million poor 
households.

Preceding trend
Flawed Realism [2018]
With so many products and services mass-produced and 
engineered for perfection, consumers have been craving that 
which is more natural, original or interesting. These feel less 
cookie-cutter and more authentic, whether we’re talking 
about products (e.g., homemade-looking food) or people 
(unretouched images, models with clear imperfections, etc.).

85% of Millennials agreed with the statement that flaws make people more 
authentic and 63% even said they even like to buy flawed goods. [source]

Revenue of consumer electronics repair in India from 2008 to 2018 (in 
million U.S. dollars) [source]

More Millennial households are in poverty than households headed by any 
other generation [source]

Megatrends 2019/Green Skins/Trend Evolution II 15

https://www.jwtintelligence.com/2014/01/data-point-from-pizza-to-people-the-imperfect-feels-more-authentic-appealing/
https://www.statista.com/forecasts/331241/india-consumer-electronics-repair-revenue-forecast-sic-9521
https://www.pewresearch.org/fact-tank/2017/09/06/5-facts-about-millennial-households/?utm_content=buffer2f521&utm_medium=social&utm_source=twitter.com&utm_campaign=buffer
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Civic movements are more social
Social networking sites have emerged as a key venue for 
political debate and discussion and at times a place to engage 
in civic-related activities.

Bye plastic!
The list of countries banning single-use plastic items will grow 
longer in 2021 when an EU law will go into effect, banning 
plastic straws, cotton swabs, stirrers, cutlery and balloon 
sticks, among others.

Share of countries restricting plastic items and types of legislation [source]

Around half of Americans have engaged in some form of political or social-
minded activity on social media in the past year [source]

Megatrends 2019/Green Skins/Trend Evolution III 16

https://www.statista.com/chart/17318/share-of-countries-that-have-enacted-plastic-bans-restrictions-and-the-types-of-restrictions/
https://www.pewinternet.org/2018/07/11/public-attitudes-toward-political-engagement-on-social-media/
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#2
Common Good
Consumers are beginning to 
realise that the fight for a healthier 
planet starts with changing 
themselves and are pushing the 
onus of sustainability equally 
towards brands.

Green Skins
Subtrends

Green Rush
In order to reach scale and impact, 
brands and individuals are aiding 
low cost strategies to acclimatise 
consumers to a sustainable 
lifestyle. A sustainable lifestyle is 
now a social need.

#1

Megatrends 2019/Green  Skins/Subtrends

Repair
A representation of a deliberate attempt 
to resist the throwaway culture, 
consumers are beginning to not only find 
their ways back to repairing the artefacts 
around them instead of disposing them, 
but also demanding brands and 
corporations to build products that are 
extensively repairable.

#3

17
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#1 Green Rush

Sustainability has historically been at loggerheads with efficiency 
in the pre-climate change world, but has now transformed itself 
into a humanitarian imperative. Consumers have begun driving 
demands for artifacts that are healthy for the world by voting with 
their money. Desire for a sustainable lifestyle is triggering a social 
status seeking behaviour among consumers that wish to 
competitively display their clean and healthy lifestyles. This desire 
for affordable and broadcastable methods of living a sustainable 
lifestyle has led to the creation of products and services that at 
least seem to be environmentally friendly at the outset.

[source]

Megatrends 2019/Green Skins/Subtrends/Green Rush I 18

https://www.behance.net/gallery/12990407/Friends-of-the-Earth-Finland
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Megatrends 2019/Green Skins/Subtrends/Green Rush II

#1 Green Rush

007 Plastic Fishing: Plastic Whale in 
Amsterdam organises 2 hour outings 
where they show vacationers the 
highlights of the beautiful canals, 
while making the city a cleaner place 
along the way. The plastic they collect 
is recycled into whale boats—the 
same kind of boat they  use on their 
outing. Everyone is invited to relax and 
enjoy the journey. As an incentive, 
Plastic Whale also awards a prize for 
the most original object pulled from 
the canals. 007

009 Ecologically crafted music festival: Currently 
in its third year, Echoes of Earth produced by 
Swordfish and Watson’s is India’s first weekend-
long celebration of music, art, culture and the 
environment through the lens of ‘recycle, reuse, and 
reduce’. 

008 Starbucks: Starbucks recently began phasing 
out plastic straws but the new replacement lids are 
actually made up of more plastic than the company's 
current lid/straw combination. The original lid/straw 
combination weighs 3.55 grams while the new nitro 
lids weigh 4.111 grams.

Consumer desire to flaunt 
their ‘green lifestyle’ is 
creating new product and 
service experiences.

008

009

19
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#2 Common Good

In today’s economies of scale, production is essentially extremely 
cheap. Consumers have realised that this had helped create a 
culture of disposability where waste is the norm. After purchasing 
cheaply made goods made by workers across the globe who are 
being exploited, poisoned and killed; We’re ushering into a new 
era, where consumers and brands hold equal responsibility 
towards the environment.

[source]

Megatrends 2019/Green Skins/Subtrends/Common Good I 20

https://unsplash.com/photos/k78R0lDxd48
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Megatrends 2019/Green Skins/Subtrends/Common Good II

#2 Common Good

004

In the eyes of the 
consumer, the 
onus of social 
responsibility is 
shifting from 
Governments to 
Brands where they 
vote with their 
pockets.

010 Doodleage Retail: Zero waste 
clothing brand that upcycles industrial 
waste fabric into wearable fashion, 
accessories and home furnishings. 
Challenging the usual pattern of 
designing (patch work style) and 
production to create sustainable 
fashion and lifestyle products, 
Doodleage now produces 200-300 
pieces every month by upcycling and 
reusing 600 to 900 meters of fabric, 
every month.

011 Patagonia vs President Trump:
Patagonia has filed a lawsuit against 
the Trump administration to protect 
Bears Ears national monument from 
losing federal protection. The case 
could define Trump and future 
presidents’ ability to further strip 
monument status like this. The brand 
blacked out its homepage and 
replaced marketing materials with 
‘The President Stole Your Land’ and 
#MonumentalMistake

012 Combat fake news on WhatsApp: WhatsApp partnered 
with Jio, to use street theater to educate people about the 
dangers of ‘fake news’. Visiting ten cities, the iconic 
WhatsApp green wagon played host to five actors who 
performed a short, funny play demonstrating how spreading 
misinformation online can stir up mob violence. This was the 
latest in a series of initiatives to curb fake news spread on 
WhatsApp. It has previously funded research into the topic, 
taken out full-page newspaper ads, instigated a multi-
language radio campaign, and limited the reach of forwarded 
messages on the platform.

010 011

012

21
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#3 Repair

As devices become more and more difficult to repair, the number 
of electronics which consumers throw away continues to grow at 
an exponential rate. In consideration of the fact, humanity 
produced 44.7 million metric tons of this toxic "e-waste" in 2016 
alone, the right to repair is crucial to preserving the environment.

Consumers are deliberately moving away from a throwaway 
culture to repairing artefacts as a means of diverting large amounts 
of e-waste from landfills and saving money.

[source]

Megatrends 2019/Green Skins/Subtrends/Repair I 22

https://unsplash.com/photos/ehbfBJAGnW8
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Megatrends 2019/Green Skins/Subtrends/Repair II

#3 Repair

015 SkillTrain Hindi Repair Tutorials: Vocational training in a 
video format on skills like mobile repairing, electronics 
repairing, computer hardware repairing, electrical repairing, 
plumbing & masonry to rural school dropouts and urban youth 
enabling them to become self-employed or employable.

014

013 Right to Repair: More than a dozen 
states in the US introduced right to repair 
legislation, which met with fierce 
opposition, led by Apple, whose recent 
shareholder disclosures revealed that the 
company views the longevity of its 
products as a serious threat to its 
profitability; in the EU, right to repair 
regulation took on epic proportions, with 
grassroots fighters taking on a massive, 
well-funded corporate lobby.

014 Repair Café in Bengaluru is 
rejuvenating the dying skill of repairing 
things we would normally discard. 
Repair Cafés are free meeting places 
and they’re all about repairing things 
together. In the place where a Repair 
Café is located, one will find tools and 
materials to help make any repairs 
needed from clothes, furniture, 
electrical appliances, bicycles, 
crockery, appliances, to even toys. 
Visitors bring their broken items from 
home. Together with the specialists 
they start making their repairs in the 
Repair Café.

015

The identity of a consumer as a 
socially responsible citizen is now 
closely related to the repairability 
of a product.

013

23
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Megatrends 2019/Green Skins/Implementation

Green Skins
Implementation

Fuse sustainable practices 
with affordable price 

In order to make sustainable 
practices, lifestyles and behaviours 
scalable, provide consumers with 
affordable ways of transition.

#1

Be the responsible figure 
consumers want 

The world is turning into a scary 
place, consumers are beginning to 
trust brands more than authorities 
to do the right thing. Do the right 
thing.

#3

Create memorable and 
brag worthy moments

Consumers want to brag about how 
their live an environmentally 
responsible life and the Brand is 
their ally, give them opportunities 
and enough information to brag 
about their choices.

#2

Be transparent

A component of trustworthiness as 
well as a consumer’s investment 
into the brand’s loyalty - Be open, 
share concerns and solutions, be 
vocal about your brand’s social 
position.

#4

[source]
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https://unsplash.com/photos/OOE4xAnBhKo?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
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Self Care
Moving over FOMO of last few years, the indulgent consumption is 
taking a toll and people are looking to reboot their disconnected selves.

There is now a pressing need to rejig the priorities in favour of the body, 
mind and  the soul. 

Apart from the mindfulness remedies, procrastination is evolving as a 
means of cocooning or hibernation and allowing a moment of undivided 
attention to their own existence. Another coping mechanisms is a bit 
counter-intuitive i.e. surrogate or fictional stress that momentarily 
diffuses the perception of reality. Reminiscing over the past provides 
another way to recharge the emotional batteries.

Megatrends 2019/Braingage/Trend Evolution I 25



© Turian Labs/ 2019/ connect@turianlabs.com

Self Care
Trend Evolution

Preceding trend
FOMO [2017]
‘Fear of missing out’ leading to need of 24x7 connectivity

Preceding trend
Digital Detox [2018]
Digital detox and looking for mindful activities

Megatrends 2019/Self Care/Trend Evolution I

More than half of social networkers are experiencing FOMO, or are 
considering taking a break from social media altogether [source] Smartphone usage and detox strategies [source]
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https://www.prnewswire.com/news-releases/national-mylifecom-survey-reveals-more-social-networks-and-message-services-more-problems-users-are-increasingly-overwhelmed-overloaded-214741101.html
https://www.statista.com/chart/12403/smartphone-addiction/
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McMindfulness
According to data from multiple app store intelligence firms, 
the category is now seeing notable growth. In the first quarter 
of 2018, the top 10 grossing self-care apps in the U.S. earned 
$15 million in combined iOS and Android revenue, and $27 
million in worldwide revenue, according to Sensor Tower.

Anxiety 24x7
Globally an estimated 275 million people experienced an 
anxiety disorder in 2016, making it the most prevalent mental 
health or neurodevelopmental disorder. Around 62 percent 
(170 million) were female, relative to 105 million males.

Preceding trend
Peaceful solace [2018]
Biological need, especially the sleep is being catered to

Percentage of U.S. adults who stated specific wellbeing activities were 
important to their personal lives from 2016 to 2018 [source] Self care apps added to App Stores [source]

Share of the total population with a given mental health or substance use 
disorder [source]

Megatrends 2019/Self Care/Trend Evolution II 27

https://www.statista.com/statistics/859599/specific-wellbeing-activities-importance-to-personal-lives-in-us/
https://techcrunch.com/2018/04/02/self-care-apps-are-booming/
https://ourworldindata.org/mental-health
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Megatrends 2019/Self Care/Trend Evolution III

Good Minds are Good for Business
A growing body of research is convincing businesses to invest 
in the mental and emotional wellbeing of their employees for 
returns in productivity at the workplace.

The Business costs of mental ill health [source]

Mental health at work becoming less taboo [source]
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https://www.cambridgecognition.com/blog/entry/why-take-mental-wellbeing-as-seriously-as-physical-health-at-work
https://www.britishchambers.org.uk/news/2018/08/mental-health-at-work-becoming-less-taboo-say-bcc-and-aviva
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#2
Distraction
If you can’t fight it, distract it. Nostalgia 
for simpler times is a common anchor 
among most conversations along with 
the desire to immerse oneself in 
impersonal stress to escape one’s 
own realities.

Self Care
Subtrends

Abstinence
In a conscious effort to care for 
themselves, consumers are 
imposing self restraining bans and 
fasts to better control their 
impulsive behaviours.

#1

Megatrends 2019/Self Care/Subtrends

[source]

Declutter
Consumers are re-prioritising their 
daily tasks and activities to only 
engage in high effort and high 
reward acts over mundane high 
effort and low reward chores and 
errands.

#3
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#1 Abstinence

Pushed by recent boom in eCommerce industry, on demand 
economy  and the aftermath of western consumption habits, 
consumers are realising that they have far away from their innate 
repair and reuse culture. Extreme situation calls for extreme 
reaction. Abstinence and not moderation is the new hope for many 
to fight impulsive consumption habits and regain their lost self.

Megatrends 2019/Self Care/Subtrends/Abstinence I 30

“Increasingly, social media is making it harder and 
harder for us to talk to each other directly. We are 
tired of fighting with algorithms, and we do not 
want to pay to appear in your newsfeed. So we’ve 
decided it’s time to bid farewell to some of our 
social channels and open up the conversation 
between you and us instead.”

LUSH
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Megatrends 2019/Self Care/Subtrends/Abstinence II

#1 Abstinence

017 Screen Time Ration: Empowering 
customers with insight into how they 
are spending time with apps and 
websites, the new Android OS and 
Apple iOS releases creates detailed 
daily and weekly Activity Reports that 
show the total time a person spends in 
each app they use, their usage across 
categories of apps, how many 
notifications they receive and how 
often they pick up their devices. By 
understanding how they’re interacting 
with their devices, consumers can take 
control of how much time they spend in 
a particular app, website or category of 
apps. The App Limits feature allows 
people to set a specific amount of time 
to be in an app, and a notification will 
display when a time limit is about to 
expire.

004

016 Are.na is a new kind of social 
media platform and tool for thinking 
together. Instead of outrage, anxiety, 
and FOMO, it encourages collaboration, 
long-term exploration, and new 
perspectives. It is specifically designed 
to not include ads, follower counts, 
‘likes’ and recommendation 
algorithms.

018 #NoShopChallenge is a popular 
challenge meme that’s being adopted 
by consumers to take a pause on their 
high spending lifestyles in a collective 
and shareable format. For a pre-
decided period, consumers would 
completely stop purchasing anything 
that isn’t necessary for their absolute 
survival.

018

People are relating 
their toxic 
relationship with 
consumption. 017

016
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#1 Abstinence
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019 Two meal diet. Intermittent fasting: One is really 
hungry and eating at those times. “Keep an eight hours gap, 
have more proteins, cut down on sweets, walk 4.5km in 45 
minutes daily. Don’t take anything in between the meal- as 
Shrikant Jichkar said, in between these two meals you 
should open your mouth to talk or drink water.” Dixit also 
recommends finishing one’s meal within 55 minutes, since 
he claims that once secreted, the next secretion of insulin 
happens only after 55 minutes.

020 Fumio Sasaki: A Japanese editor owns a rolled-up 
mattress, three shirts, three trousers, few jackets and four 
pair of socks. Living with only bare essentials provides 
benefits such as tidying room or ease of cleaning. He 
believes living with less material possessions, makes one 
happier. 

021 Bare Necessities is the brainchild of Sahar Mansoor, who 
currently lives a zero waste lifestyle in Bangalore, India. This brand 
believes to use ingredients that are zero waste and ethically sourced. 
The brand strongly follows the mantra of ‘ less is more.’ The products 
are handmade and heart made with low shelf life because it made of 
natural ingredients.

019

020

021
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#1 Abstinence
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023 KonMari Effect: Popular Netflix phenomena Tidying 
up with Marie Kondo is a big hit among millennials that 
are constantly sharing their experiences and looking for 
ways to untangle the complex mess of modern life. 
Kondo’s ethos, which encourages people to hold on to 
items that “spark joy” while decluttering their lives of 
everything else, is in its purest form a method of self-
care. Tidy room, tidy mind.

022 Prakash Ghai:An Indian Minimalist who tried to 
introduce this concept in India through photography. He 
Instagram page is curation of textures, colours,shapes 
and lines which is highly subject in art. He believes  
“People first acquire then learn to give up.” many Indians 
are still learning 
to acquire.

022

023
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#2 Distraction

The notion of escapism is being reimagined for the smartphone 
age, in which consumers face an excess of everything except time, 
space and empathy. From the growth of augmented worlds and 
immersive and surrealistic experiences to unimaginably hard to 
accomplish digital challenges, to objects created with soulful 
nostalgia, can create smoothing distractions for regaining the self.

[source]
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#2 Distraction

019

021 mallwave is a lo-fi subgenre of vaporwave that listeners refer to as 
“music optimized for abandoned malls.” Like Vaporwave creators, 
Mallwave musicians use soft drum tracks, ambient sounds and low-
quality synthesizers to create soft, calming electronic music. But they 
also mix in pop music associated with the 1970s, 1980s and 1990s, with 
the purpose of creating a holistic “nostalgic” experience, one that 
recreates the experience you would have had when visiting the mall. 
Listeners claim that it’s just a couple of hours in a day where everything 
at least feels okay, that they don’t have to worry about whether or not 
I’m going to get a job, or the political situation in the country. It makes 
them think that there was a better time, or a time when people felt 
better.

019 Tap In wants to leverage the power of a digital collective to encourage regular 
meditation. At 3pm EST, the app live broadcasts a 10-minute guided meditation, which 
anyone is welcome to take part in. In contrast to existing meditation apps, which are often 
pre-recorded, Tap In can more easily tailor content to react to specific events and current 
affairs. The app does not offer any content beyond these once daily meditation sessions, 
thereby encouraging people to detach from their phones when possible.

021

Dissociation from 
one’s own reality for a 
moment.

020 Souls-like a souls-like game is a game that has combat with plenty of depth and lots 
to learn and master, a strict penalty for death (and the ability to rectify your mistake, 
earning back your lost resources), and an overall higher than average challenge. The genre 
is gaining massive popularity as a means to project one’s stress in a skill-heavy 
environment and distract themselves with almost infinite hours of challenging gameplay.

020
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#3 Hibernation

Having internalised a lifestyle of instant gratification, consumers 
are defying their programming by taking a fresh look at everything 
they consider urgent or important. An innate desire to 
procrastinate, delay or postpone intermediate priority tasks are a 
result of the new-age consumer being unequipped to deal with the 
particular ways in which the world is leapfrogging around them 
compared to the value and belief systems they grew up with.

[source]
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#3 Hibernation

024 Snooze Emails in Gmail: People are deferring the 
responsibility of dealing with emails to a later time 
with this feature in Gmail. They might feel like they’re 
accomplishing something if they hide away an email 
until they’ve got time to deal with it, but chances are 
there are already enough emails hitting the inbox 
without them circling round twice or even more times.

001 002

022

022 KonMari Effect: Popular Netflix 
phenomena Tidying up with Marie Kondo 
is a big hit among millennials that are 
constantly sharing their experiences and 
looking for ways to untangle the complex 
mess of modern life. Kondo’s ethos, 
which encourages people to hold on to 
items that “spark joy” while decluttering 
their lives of everything else, is in its 
purest form a method of self-care. Tidy 
room, tidy mind.

023 Swiss Alp Watch Concept Black:
A watch by H. Moser & Cie. introduced 
at the SIHH watch fair in Geneva is a 
minute repeater tourbillon with no 
hands or dial or any other means by 
which to display the current time. The 
watch looks like an always-connected, 
always-active Apple Watch on standby. 
Instead, the Swiss Alp Watch Concept 
Black relies purely on sound to 
communicate the hours and minutes of 
the day. You have to chime the watch 
to hear the time.

Consumers are 
overwhelmed with 
clutter and are 
strategically 
procrastinating to 
fight another day.

024

023
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#3 Hibernation

000

000
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000 Myntra offer more discounts 
on ‘No Returns’: The Walmart 
owned company offer more 
discounts on Non-returnable goods 
on various products instead of free 
return and exchanges. This scheme 
will help fashion ecommerce 
company to save in reserve logistics 
cost that is shared with the 
customer. The founder said “An 
offer like this indicates that the 
business is maturing. Such a policy 
will encourage buyers in a positive 
way and (make them) place orders 
sensibly.”

MNS stays off the Lok Sabha Elections: Of course the eyes are set on 
the state elections and realignment of forces but MNS is conserving 
energy to make a big bang later.

Amazon cashbacks on No-Rush shipping: Amazon launched a 
scheme if you choose No-Rush Shipping then the customers would 
receive cashbacks. It is applicable for only Prime Members. The 
scheme is launched to reduce the rush hour pressure and also lets the 
customers to decide the delivery date. 
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Self Care
Implementation

Deeper engagement in 
alternative reality
When reality bites, provide them 
with alternative reality- physical or 
surreal.

#1

Allow snooze and 
cocooning
While procrastination is not an 
activity that needs any 
encouragement, acknowledging the 
behaviour prevents consumers from 
guilting when they see reminders

#3

‘Eliminate’ to enrich

Help the users to use less of it to 
get them asking for it more. And 
they’ll come back recharged and 
ready to dive deeper

#2

Artificial Nostalgia
Take out threads from the imagined 
past or most relatable past to build 
a emotional bond.

#4

[source]
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Division

Identity is no longer given but a choice from digital to physical, between 
male and female or good and bad. More than just a vicarious expression 
it is now a need for making the life more efficient and structured. 

This decentralized identity is now ready to isolate itself and live through 
the multiple lives to fulfill the deficient desires while also searching for 
a new generation of inclusive and multifarious role models. 

Megatrends 2019/Braingage/Trend Evolution I 40
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Division
Trend Evolution

Preceding trend
Gen C [2017]
Gen C is a powerful new force in consumer culture. It’s a term 
used to describe people who care deeply about creation, 
curation, connection, and community. It’s not an age group; 
it’s an attitude and mindset.

Preceding trend
Neutral Decisions [2018]
Taking away the need to take one side- I don’t know culture, 
that demands simple choices

Megatrends 2019/Division/Trend Evolution I

Gen C: The YouTube Generation [source]
Perceptions of news media bias have increased significantly over the past 
generation [source]
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Generation Lonely
The world’s largest survey on loneliness, the BBC Loneliness 
Experiment, heard how 55,000 people aged 16-99 think and 
feel about loneliness and found that Millennials are the 
loneliest age group.

Number of brand sponsored influencer posts on Instagram from 2016 to 
2019 (in millions) [source]

How long customers in the United States wait before contacting the same 
company using another channel or method of contact when customer 
service issues were not adequately addressed [source]

40% of 16 to 24-year-olds who took part in a survey by BBC said they 
often or very often feel lonely, compared with 27% of over 75s.[source]

Megatrends 2019/Division/Trend Evolution II

Preceding trend
New Media Stardom [2017]
Social media enabling ordinary to become the new celebrities 
through storytelling

Preceding trend
Synergence [2018]
Brands and domains are going more decentralised
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#2
Perfect loneliness
A burst of multiple identities 
online has led many consumers 
to live vicariously, forming new 
internet role models and 
friends; while simultaneously 
distancing themselves from 
peers from the real world.

Division
Subtrends

Efficient Splintering 
Anonymisation and fragmentation 
within a phygital lifestyle has led 
consumers to maintain multiple 
identities when interacting with 
peers and brands alike.

#1
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#1 Efficient

The constant pursuit of experiences means consumers immerse 
themselves into different lifestyles at different times. 

Anonymisation and fragmentation within a phygital lifestyle has 
allowed consumers to have multiple identities; they can be city 
slicker one day, then seamlessly turn into chef, Yogi or festival-
goer the next. It’s a key motivator in their life-choices.

There is a look and lifestyle for each and, as they have a desire to 
be seen to fit in (millennials hate a tourist), it creates opportunities 
for brands selling lifestyles not just products. It means consumers 
are identifiable by a patchwork of identities not one, never-
changing self.

Experiences are at the heart of the consumer identity. They 
generate a feeling that it isn’t where you come from but how 
experienced you are. Consumers feel they can achieve anything no 
matter what accent they speak in.

[source]
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#1 Efficient Splintering

026 Finstas: A portmanteau of “fake” and “insta”, are alternate accounts and identities that are highly honest, unedited, 
and topic-focused. The nagging social obligation to follow family members, friends, or colleagues is completely eliminated 
within these accounts while letting users be unencumbered from all the performative gestures that social media platforms 
enable. These alternative feeds are wholly, painstakingly free of clutter, their utility singular and precise: from art or fitness 
training and tracking to inspirational dog memes; stream-of-consciousness uploads and no-makeup selfies.

025

026

025 The Sovrin Network is a new 
standard for digital identity –
designed to bring the trust, personal 
control, and ease-of-use of analog IDs 
– like driver’s licenses and ID cards –
to the Internet. The Sovrin Network 
enables people, organizations or IoT 
devices to prove their identity to 
anyone or anything, peer-to-peer, 
using data that the other party can 
verify. When anyone or anything is 
able to trust who or what it is dealing 
with online, massive amounts of 
friction can be removed, user 
experience can improve, and the 
transaction processes can be 
simplified.

Consumers are maneuvering through the 
phygital world with splintered identities 
that focus on specific endeavours.
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#2 Perfect loneliness

Living multiple lives for multitudes of people is a key source of 
stress and anxiety for consumers. The constant need to project a 
perfect life across facets is isolating in its nature since complaining 
about one’s life breaks the illusion-at-large of one’s many perfect 
lives. 

No wonder then that consumers are in a constant search of 
affirmation. Friends play an important role and their advice can be 
sought on potential purchases even when they’re not in the shop to 
see for themselves.

But it is also important to remember the role of competition in 
consumer lives. They are competing with the very people they are 
seeking affirmation and ‘likes’ from.

The more competitive amongst consumers post pictures of 
purchases already made. They don’t ask for advice on purchases to 
be made. This is an important distinction because it says “here’s 
what I’ve done” and shows they’ve taken another step.

One more step forward in the competition – one more step 
towards perfection.

[source]
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#2 Perfect loneliness

029 Haul Video is a video recording, posted on OTT platforms in which a person discusses items that they recently 
purchased, sometimes going into detail about their experiences during the purchase and the cost of the items they 
bought.  By late 2010, nearly a quarter of a million haul videos had been shared on YouTube alone. Some of the 
individual videos have received tens of millions of views. Many young adults (mostly women) have displayed their 
shopping hauls, while including their beauty and design commentary in the narration. The videos are often grouped by 
store name or by type of product (cosmetics, accessories, shoes, postage stamps, etc.).

027 028

028 Down to Lunch is a simple social-networking app that 
gives a quick way to get together with friends. Its group, 
invite, chat, and map functions make it easy to coordinate 
spontaneous meet-ups by drawing upon the user’s cell 
phone contact list and the user’s contacts' geographic 
locations. The app lets one choose from among premade 
categories such as "Down to Coffee" or "Down to Beer 
Pong," or one can create their own. They can also create 
custom groups and urge friends to download the app via 
Facebook, messaging, and email.

027 Minister for Loneliness: The United Kingdom’s Prime 
Minister Theresa May has appointed a "minister of 
loneliness" to tackle the social and health issues caused by 
social isolation. Tracey Crouch,, will lead a cross-
governmental group responsible for creating policies to 
address the growing problem. A number of government 
initiatives are already in place to help reduce loneliness, 
including improved mental health support, and the pocket 
parks programme which has transformed unused spaces 
into new green areas, giving lonely people the chance to 
join volunteering groups and interact with neighbours.

029

People are looking out for 
crutches to make and 
remain friends.
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Division
Implementation

Facilitate the use of 
multiple identities
Uncovering functional utility of 
multifarious identities lets the 
consumer and you discover newer 
ways of using products, services 
and experiences

#1

Services to help ‘live other 
life’

#3

Facilitate hybrid interactions
In real life
Digital identities are all spruced up. 
Time now is to facilitate the 
physical interactions in efficient and 
hybrid manner.

#2

Micro-goal communities
Here and now, mood-based 
communities, centered around 
single, tiny activities.

#4

[source]
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Inquilab
The New Consumers grew up with stories and promises of a glorious 
future and are slowly beginning to realise the dystopia in their reality is 
no different to the dystopia they grew up reading and seeing in movies.

This frustration and disappointment in the system is triggering a radical 
rethink of their moral belief systems and forcing them to fight against 
the machine using the tools of their oppressors.
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Inquilab
Trend Evolution

Preceding trend
Badass [2017]
Eclectic, quirky, witty, individualistic expressions

Preceding trend
Extreme Mainstream[2018]
Extreme  decisions  and solutions for enirhcing life
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Concerns about online privacy growing
Indian citizens are on par with citizens from developed 
countries with apprehensions about their digital privacy

Government Intrusions
Facebook received 42,466 law enforcement agency requests 
for user information from the United States. India was ranked 
second with 16,580 user data requests.

Preceding trend
Coup [2017]
Sudden, shocking and seemingly impossible events that jolt 
into a paradigm shift

Share of internet users who are increasingly concerned about their online 
privacy to due internet companies as of March 2018, by country [source]

Global number of user data requests issued to Facebook from federal 
agencies and governments during 1st half 2018, by country [source]
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Job Crisis
The nationwide unemployment rate rose to 6.1 percent in 
2018, a 45-year high. It’s also nearly triple the jobless rate in 
2012.

Over 30% of youth aged 15-29 in India are not in employment, education 
or training (NEETs). This is more than double the OECD average and almost 
three times that of China [source]

Megatrends 2019/Inquilab/Trend Evolution III

Hate crimes escalating
There has been a rise in hate violence nationwide, especially 
on the pretext of cow protection and “love jihad”. Despite the 
numerous cases that community and human rights 
organisations are bringing to public notice, there is official 
denial of the scale of this violence.

Hate crimes motivated by religious bias shot up to a decade-high of 93 in 
2018 [source]
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#2
Infiltrate
Rebellious elements are beginning to 
adopt the tools of their enemy 
employing obfuscation as a strategy to 
shift the balance of power

Inquilab
Subtrends

Reconfigure
The traditional belief systems of a 
consumer are slowly collapsion, 
triggering a re-evaluation of 
society’s morals in the digital age.

#1

Megatrends 2019/Inquilab/Subtrends

[source]
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#1 Reconfigure

The digital age promised an era of democratisation and equal 
opportunities, but the Internet has transformed it into a moral void 
powered by malice and serfdom. 

Frustrated with the errors of older generations coupled with their 
algorithmic masters, the tradition belief and moral systems of 
consumers are collapsing; questioning family, religion, race and 
caste values in favor of a growing consensus that we need to 
reform the phygital world with a new moral code for society. There 
is a need to embed human ethics, intersectionality and respect for 
privacy in the New World.

[source]
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#1 Reconfigure

030 Hip Hop Homeland - North East: The rap video, ‘Anthem For The 
North East’ featuring three rap groups from Meghalaya - Khasi Bloodz, 
Symphonic Movement and Cryptographik Street Poets- recently went viral, 
drawing attention to the popularity of this genre of music. Presently, there 
are several hip hop crews across the state who are actively raising 
awareness on the socio-political issues being faced by Meghalaya such as 
poverty, unemployment, drugs and violence. Yet another hip hop crew in 
the state, Kingdom Culture has been weaving biblical narratives with social 
issues to produce music that draws attention to the multitude of issues 
being faced by the state.

030 031

032

032 Graviky Labs: An Indian 
startup company has developed 
a method for transforming 
carbon emissions from vehicles 
and chimneys into ink, and is 
now selling it in the form of pens. 
The process begins with a device 
developed by the team, named 
Kaalink, which captures the soot 
being emitted from these objects. 
The soot collected then 
undergoes various processes to 
remove heavy metals and 
carcinogens. The end product is a 
carbon-rich pigment.

031 Point of View is a Mumbai-based 
non-profit platform that brings the 
points of view of women into 
community, social, cultural and public 
domains through media, art and 
culture. They work for placing the 
broad concept of gender in the public 
domain; putting forward the realities 
of women in sex work as they see 
them; highlighting marginalized issues 
of gender, sexuality and rights; 
enabling women to speak out about 
and prevent domestic violence; and 
building the capacities of grassroots 
women to express themselves 
through media platforms

Consumers are 
questioning 
their morality 
and belief 
systems based 
on the injustice 
surrounding 
them.
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#3 Infiltrate

In the war against our algorithmic overlors, use the tools of 
oppressors to fight back. 

The oppressed find a social purpose in obfuscation, born out of a 
responsibility that those who have "nothing to hide" owe to those 
who might: "to conceal, muddle, and obfuscate activities precisely 
to confuse the construction of normalcy that can be used to 
identify the abnormal and secretive." Uploading or appearing to 
upload non-sensitive material to a whistleblowing website, for 
instance, could help bury the identity of a leaker in noise, which 
"helps protect the one who really needs it."

[source]
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#3 Infiltrate

033 April Fools Hoaxes + Fake News: Researchers have discovered 
that there are similarities in the written structure of April Fools hoaxes 
and malicious fake news stories. April Fools hoaxes are very useful 
because they provide a verifiable body of deceptive texts that gives an 
opportunity to find out about the linguistic techniques used when an 
author writes something fictitious disguised as a factual account. By 
looking at the language used in April Fools and comparing them with 
fake news stories, one can get a better picture of the kinds of language 
used by authors of disinformation.

004
033

035 Trojan Tweets: Pon Radhakrishnan, India’s minister of state for 
finance and shipping, published a series of puzzling tweets today after 
Pratik Sinha, a co-founder of fact-checking website Alt News, accessed 
a Google document of prepared statements and tinkered with the 
content. Among the statements tweeted out, Radhakrishnan said 
Prime Minister Modi’s government had failed the middle classes and 
had not made development on improving the country’s general welfare. 
Sinha’s edits also led to the official BJP Assam Pradesh account 
proclaiming that the prime minister had destroyed all villages and 
made women slaves to cooking.

034 AdNauseam is a browser extension designed to obfuscate 
browsing data and protect users from tracking by advertising networks. 
Like an ad-blocker, AdNauseam blocks malware and hides ads on the 
pages you visit. But AdNauseam does more, it can also be configured to 
automatically click each blocked ad in the background, polluting your 
data profile and frustrating the trackers who violate your privacy and 
facilitate bulk-surveillance agendas.

035

Consumers are 
fighting against the 
system using the 
tools of the 
oppressors.

034
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Inquilab
Implementation

Creative Protests

#1

Structural rethink 

While behaviours may have 
homogenized across the globe, 
their origins are still unique and 
need to be accounted for, from an 
inclusive lens.

#3

Design for Intersectionality

#2

Infiltrate as a fight back 
strategy

#4

[source]
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Disclaimer: Images used in this document are for illustration of the 
narrative only. The rights for these images remain with the sources they 
have been taken from.


